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2017 Campaign 

Freedom to have Fun 



2017 Campaign Update 

 

Digital Buy live 3/1 

Á CT, DE, MD, NC, NJ, NY, PA, VA, and Washington D.C. 
Á Delivered 3.38M impressions in the first 9-days. 
 
Cable TV live 3/6 
Á Philadelphia and Washington D.C. 
 
Streaming video live 3/8  
Á Philadelphia and Washington D.C. 
Á Delivered 224K impressions in the first 2-days 
 
Meredith print insertion 
ÁCŀƳƛƭȅCǳƴΩǎ !ǇǊƛƭ ƛǎǎǳŜ 
Á Scheduled 3/14  
Á DE, MD, NC, NJ, NY, PA, VA, and Washington D.C. 

file://server01/public/Corrina Ferguson/Luckie/2017 Creative/Moran Video/Visit Williamsburg VA Moran Family Fun Vacation_long form_final.mp4


2017 Campaign Update 

 
New landing page live   New long-form family video complete 
http:// www.visitwilliamsburg.com/fun   https:// youtu.be/0hiRjv6J2W0  
 

http://www.visitwilliamsburg.com/fun
http://www.visitwilliamsburg.com/fun
http://www.visitwilliamsburg.com/fun
https://youtu.be/0hiRjv6J2W0
https://youtu.be/0hiRjv6J2W0
https://youtu.be/0hiRjv6J2W0


Public Relations  

February 2017 
Media Influencers & Conversationalists 



Press Highlights 

 



Media & Consumer Communiqués 

ÅPress Releases: 
ïaǳǎƛŎ [ƻǾŜǊΩǎ 

Williamsburg:  The Best 
Concerts & Festivals 

ï10 Most Popular 
Attractions in 
Williamsburg 

ÅConsumer 
Newsletters: 
ïPrepare for Spring Break 

March 16 



Website Update 



Website Update 

March 1 - Deals & Packages Launched 
March 10 ς Booking Engine taken down 
All e-commerce direct purchase 



Website Update 

Å Constantly working on outreach to 
partners to improve their pages and 
content;   February 23 & March 9 ς 
hosted website training 

Å Eleven new Trip Ideas added so far this 
year 


