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ÅWelcome Agency Guests 
 

Å2017 Campaign Update: 

üMiles Media 

üPercepture Travel 

üLuckie & Co 

 

 

 





optimization 
FUTURE-FOCUSED 

VISIT WILLIAMSBURG 2017  



Source: Google Analytics; 01/01 to 07/31 

VisitWilliamsburg.com 



Source: Google Analytics; 01/01 to 07/31 

VisitWilliamsburg.com 

Mobile 
Traffic Increase 

+38% 

Desktop 
Traffic Decrease 

-5% 

Tablet 
Traffic Decrease 

-16% 



Optimization of 

consumer 
experience 

2017 

The Year of Voice Search 

Forbes 



55% of teens and  
41% of adults use voice search more 

than once a day 

The Mobile Voice Study, Google 
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Alexa, ask Expedia 

Early Tourism Implementations 
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wƛǎŜ ƻŦ ά¢ƘŜ !ƴǎǿŜǊ 9ƴƎƛƴŜέ 

Optimization of 
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wƛǎŜ ƻŦ ά¢ƘŜ !ƴǎǿŜǊ 9ƴƎƛƴŜέ 

As many as 40% of 
Google searches do not 
result in a site visit 
because the query is 
fulfilled within Google   

40% 

Rand Fishkin, Moz ς MozCon June 2016 
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responding to 

change 

Schema Markup for Voice/Quick Answers 



Thank you 

milespartnership.com 

Q&A 



+ 

8/15/2017 

Public Relations Highlights 
June/July 2017 

M e d i a ,  I n f l u e n c e r s ,  C o n v e r s a t i o n a l i s t s  


